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Highlights
•	 90% of the participants utilize Social Media in their recruiting 

efforts

•	 86% of the participants identify LinkedIn as their most 
successful Social Media Recruitment Tool

•	 Only 43% of participants feel their companies website is 
“Mobile friendly”

•	 52% of the participants have a formal Social Media Policy in 
place in their organization

•	 45% of the participants have a Facebook Career Page

•	 33% of the participants have a Twitter Career Page

Social Media is playing an ever increasing role in shaping the way our world looks 
today. World governments and economies are feeling the effects of this platform 
and the Recruiting Industry is not immune! We polled those in the Recruiting 
field to see how Social Media and Mobile technology is affecting their world, if 
trends are changing and where companies are spending their time, money and 
energy in the Social Media and Mobile technology space. We hope the results that 
follow, help you benchmark your company’s usage of Social Media and Mobile 
technology as a Recruitment Tool.

AIRS is proud to have a large alumni network of recruiters in every industry and 
location. As a service to ALL recruiters, we frequently poll our network on current 
trends and hot topics. What follows are our most recent survey results! We are 
pleased to share this with you and hope it is helpful to you and your organization. 
Please look for future survey results!
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AIRS 2014 Social Media & Mobile Recruiting Survey

0 2 4 6 8 10

Healthcare____________________ 9.8%

Other________________________ 9.8%

Information Technologies__________ 7.6%

Employment - Staffing Agency_ _____ 6.1%

Manufacturing_ ________________ 6.1%

Aviation, Aerospace & Defense_ _____ 5.3%

Retail_ ______________________ 5.3%

Employment - Executive Search_ ____ 4.5%

Banking______________________ 3.8%

Employment - 3rd Party Recruiter____ 3.8%

Energy & Utilities_ ______________ 3.8%

Financial Services_______________ 3.8%

Insurance_____________________ 3.8%

Services______________________ 3.8%

Government_ __________________ 3.0%

Transportation, Logistics, Storage____ 3.0%

Computer Software______________ 2.3%

Construction & Engineering_________ 2.3%

Non-Profit_ ___________________ 2.3%

Wholesale & Distribution__________ 2.3%

Hospitality & Travel______________ 1.5%

Pharmaceutical & Biotechnology_____ 1.5%

Telecommunications_ ____________ 1.5%

Employment - IT Contractor_ _______ 0.8%

Environmental__________________ 0.8%

Media_ ______________________ 0.8%

Mining & Metals________________ 0.8%

What industry is your company in?
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Number of Recruiters in Your Organization

Number of Employees (Company Size)

Less than 5
 48.5%

6-10
  11.4%

11-25
  10.6%

26-50
  10.6%

More than 50
18.9%

Less  
than 50
10.6%

101-500
16.7%

501-1,000
8.3%

1,001-5,000
13.6%

5,001-25,000
24.2%

More than 
25,000
19.7%

51-100
6.8%
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YES

NO

90.9%

9.1%

No, our organization 
forbids the use of

 0.0%

Don’t Know
 0.0%

Does your company have a formal Social Media Policy?

Does your organization utilize any Social Media in their recruiting?

YES
NO

DON’T 
KNOW

52.3%

34.8%

12.9%
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Does your organization have a mobile app for recruiting/staffing?

Does your organization utilize Mobile Recruiting?

YES
NO

DON’T 
KNOW

36.4%

53.8%

9.8%

YES

NO

DON’T 
KNOW 8.4%

78.2%

13.4%
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Is your organization’s website Mobile friendly?

If yes, what best describes the design of the website?

YES
NO

DON’T 
KNOW

43.2%

37.1%

19.7%

Responsive Web 
Design (RWD)

  32.7%

A separate 
mobile website

    12.2%
Other

    4.1%

Don’t know
  51.0%
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0 20 40 60 80 100

LinkedIn®______________96.6%

Facebook®_____________60.5%

Twitter®_ _____________48.7%

Google+®______________33.6%

YouTube®______________21.0%

Pinterest®______________9.2%

Meetup®_______________8.4%

Blogs__________________ 7.6%

Xing®_ ________________ 7.6%

About.me®______________6.7%

Instagram®_ ____________5.0%

Other__________________5.0%

Plaxo®_________________3.4%

Pandora®_______________3.4%

eBay®_________________3.4%

BranchOut®_____________2.5%

Spoke®________________2.5%

Foursquare®_____________2.5%

Myspace®_ _____________2.5%

Flickr®_ _______________2.5%

Viadeo_________________2.5%

Quora®_ _______________1.7%

Picasa®________________0.8%

Jango_ ________________0.8%

Etsy®_ ________________0.8%

Amazon®_______________0.8%

OkCupid®_______________0.8%

Howaboutwe®___________0.8%

Playlist®, Last.fm®, PureVolume®,  
Rdio®, Mingle2___________0.0%

What Social Media sites do you use for recruiting?
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0 20 40 60 80 100

LinkedIn_______________85.7%

Don’t Know______________6.7%

Twitter_________________3.4%

Other__________________1.7%

Google+________________0.8%

Facebook_______________0.8%

YouTube________________0.8%

BranchOut, Spoke, Foursquare,  
Plaxo, Myspace, Flickr,  
Instagram, Picasa, Blogs,  
Pinterest, About.me, Xing,  
Viadeo, Quora, Meetup,  
Pandora, Playlist, Last.fm,  
Jango, PureVolume, Rdio, eBay,  
Etsy, Amazon, OkCupic,  
Howaboutwe, Mingle2_ _____0.0%

What is the MOST effective Social Media site you use for recruiting?
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Does your organization have a Twitter Career Page?

Does your organization have a Facebook Career page?

YES
NO

DON’T 
KNOW

44.5%

43.7%

11.8%

NO

DON’T 
KNOW

32.8%

52.1%

15.1% YES


